HILARY SALZMAN

The business storyteller,

~
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Your ticket to brilliantly crafted
stories.

This step-by-step framework will help you not only think about everything that needs to go into
your story but, more importantly, get all the thoughts out of your head and into a format which you

can use for content like social media posts, sales emails, on your website or even in person.

Step 1 - Substance over style (the details)

What’s the purpose

of your story?

What sort of story
do you want to tell?

Who is the story
about?
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What happens in

your story?

When did it happen?

Where did it

happen?

Why did it happen?
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Step 2 - Story sizzle (the exciting stuff)

What do you want

your audience to
feel?

What is the problem

you’re solving for

them?

What is your

wisdom?
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What were the

emotional highs and

lows?

Did anything funny

or poingnant

happen?

Are there any

metaphors,

analogies or similies

to help explain your
story?
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Step 3 - Structuring your story (bringing it all together
in three acts; crisis, struggle, resolution)

What with crisis

point?

What was the

struggle?

How was it resolved?
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What is your
headline and hook?

What is your call-to-

action?
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